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SWEATER TIME

UPCOMING IN THE TOBE REPORT

No sooner did Maurice Sasson intro- H" 'ﬁ
-~ e -& |

duce its new Simply Seamless tee- | & N »
shirts, than they are now debuting the
same technology in sweaters. Slated
for delivery in November, the first

group of sweaters is all knitted in vis- [

cose/nylon utilizing seamless construc-
tion with full-fashion details. Additional
yarns, including cotton and wool, will

be offered going forward. Call 212-

819-1771 for more information.

EASE IT ON
Leather Yoga Shoe

As yoga gains in popularity, so do many items that enhance the
yoga experience. This new yoga shoe from Reebok is a prime
example. The comfort leather has a minimalist sport sole with an
elastic bootie. There
are also elastic cross-
straps for easy entry
and firmness, once

the shoe is in place.

The two-piece bottom
construction allows for fit, comfort and flexibility when switching

poses.

IT’S OFFICIAL

What’s in a Word

New words that made the grade in the annual update of the Mer-
riam-Webster Collegiate Dictionary include: pleather, body wrap,
MP3, information technology, DSL and teensploitation. For a word
to become prominent enough to earn placement in an abridged dic-
tionary like the Collegiate it must be used with some frequency by
the popular press, a process that typically takes 20 years, although
a handful of this year’s winners have only been in use less than 10

years.

October 7: Fabric Fall ’05 (Color)
October 14: Milan Overview, Spring '05
October 21: Paris Overview, Spring 05

October 28-November 4:
Trends & Classifications, Spring ’05 (Color)

November 25: Product Workbook, Fall ’05

December 2-9: Themes, Colors, Key Items,
Spring '06 (Color)

December 30-January 7: State of Retall

Log on to www.tobereport.com for:an early
look at our features: Future Fashion, The
Buzz, Fashion Flash....and Spring ‘05 Col-
lections Online: New York: week of Septem-
ber 27 Milan & Paris: end of October.

ETHNIC MARKETING
Branding Conference

Those of you interested in learning more
about marketing to U.S. ethnic consumers
might want to attend the 2nd Multicultural
Branding Conference being held October
19-20th at the Wyndham Bel Age in West
Hollywood, CA. Pre-conference workshops
will also be offered on October 18th. Some
of the participants include General Motors,
Warner Bros., Target Corporation, Ameri-
can Greetings, Fox Home Entertainment,
Visa and Pepsi-Cola North America. Key
p rogram highlights: identifying and select-
ing appropriate segments and sub-segments
within multicultural markets, building brand
strategy and translating your brand’s key
consumer strategy via marketing venues that
reach diverse consumers. For more informa-
1-800-882-8684  or

www.igpc.com/multicultural

tion contact
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Fashion Culure }

AT FIT

If fashion magazines just don’t provide enough

HLL 30

of the inside scoop, try one of the ferrific lec-
tures offered by The Museum at FIT. All lectures
are in conjunction with the Schools of
Graduate Studies and Continuing and Profes
sional Studies. Open to the public (for nominal
fee $15-$25). They provide insight on the
culture and history of fashion and a guide to
the exhibitions coming for the fall 2004
season. For further information call 212-217-7176 or e-mail
prof_studies@fitnyc.edu. FIT, Seventh Avenue at 27th Street.

NAME DROPPERS

The new O Oscar de la Renta collection is
off to a flying start bringing a status name
to the Moderate zone. After one week on
the floor, best-sellers are already emerging.
Oscar himself will be making personal
appearances to showcase his new name-
sake. October 14, Belks in Savannah;
November 16, Macy’s West at Mayfair;
December 15, Burdine’s at Dadeland.

SLEEP FOR SALE!

Tired New Yorkers and visitors in need of a midday power nap now
have MetroNaps, where $14 buys 20 minutes of relaxation in one
of eight sleep stations called pods. Located on the 24th floor of the
Empire State Building, the weary are lulled to sleep by the murmurs
of New Age music playing softly through headphones. “We get all
genders and ages and professions,” says company co-founder
Christopher Lindhoist. M-F 10-6. 212-239-3344. A perfect idea for

stores to help ease the stress of shopping.

TOBE SAYS
In the Know

If you were visiting the NY area for business or pleasure in August,
you mlght have caught The Tobé Report on Channel 7 Eyewitness
| News, again. ABC called upon us for
the third time this year for our expert
| g commentary on how sizing is changing
d in America. In addition to our on-
JEE camera interviews, Tobé provides ABC
. -; with topical editorial suggestions and
research data. Thls is just one example of how a variety of indus-
tries utilize our professional services. Please call us if we can assist

your company in other ways at 212-867-8677, ext. 240.

SLIM CLICKERS

Cal-Carb Clicker

With over 60 million
Americans
and hot E
on the heels of the [

Tracks Daily Calories,
Cartis B Watarl

over- H

e NEW!

weight...

all-consuming carb
craze, comes the
Cal-Carb Clicker. |t |IuSss
will keep track of .

your daily carbohy-

drates, calories and water intake, and it
even tells the time. Here's how it works: 1)
set top number to amount of carbs, calories
you wish to consume, click in every time you
eat; 2: click in every time you eat; 3... when
the top number reaches zero, you are done
for the day. Click-In the bottom number to
keep track of your water intake. It works with
any diet system—South Beach, Atkins,
Hampton, Weight Watchers. Versatile and
unisex, available as a bracelet, necklace or
key ring/clip-on. $19.95- $29.95 retails
depending on style. JC PRODUCT DESIGN,
201-664-9300; www.calcarbclicker.com

TORF Qantamhar R0 2004




